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concepts	in	Microsoft	Powerpoint	file	format,	Keynote	file	format,	Word	document	format,	PDF	file	
format	and/or	Jpeg	file	format	(the	“Submission”).			The	Submission	may	be	a	collection	of	video,	2D,	or	
web-based	concepts.		Ideally	concepts	may	be	realized	in	2D	print	or	billboard	advertising.	Contestants	
should	consider	the	following	when	making	a	Submission:	(a)		evaluation	of	typical	iconic	advertising	
visions	of	the	20th	century	(b)	reviewing	the	documentary	Art&Copy	(PBS)	and	(c)	an	open	introduction	
and	QA	forum	by	the	Sponsor	of	the	product,	where	the	product	fits	in	the	market,	and	the	target	
Chinese	market	of	~1.4	Billion	people.	Each	Submission	must	identify	the	first	and	last	name	of	each	and	
every	individual	who	has	contributed	to	the	Submission	and	their	related	email	and	mailing	address(es),	
must	be	created	solely	by	the	Contestant,	must	be	original	and	not	infringe	the	intellectual	property	
rights	of	others	(such	as	copyright	or	trademark)	and	must	be	submitted	to	Visual	Arts	in	accordance	
with	this	Article	3	before	the	Submission	Deadline.		

Submissions	must	be	filed	using	following	website:		
https://westernu.slideroom.com/#/permalink/program/29875/2mOHA4LZOS	

Each	Contestant	grants	to	Visual	Arts	and	the	Sponsor	the	right	to	publicly	display	all	or	part	of	their	
Submission	at	the	Department	of	Visual	Arts	or	on	online	social	media	platforms	used	by	Visual	Arts	
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to	respond	within	2	days	of	being	
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6.2	Prizes	Notification:	Visual	Arts	and	the	Sponsor	will	determine	how	the	presentation	of	each	Prize	will	
occur	and	this	may	be	either	in	a	media	event,	by	email,	regular	mail	or	in	person.					
	
7.		 GENERAL	TERMS	AND	CONDITIONS	

7.1	Verification	of	Submissions:	Visual	Arts	reserves	the	right,	in	its	sole	and	absolute	discretion,	to	verify	or	
require	proof	of	identity	and/or	eligibility	(in	a	form	acceptable	to	Visual	Arts)	from	any	Contestant	in	this	
Contest.	A	Contestant	whose	Submission	cannot	be	verified	to	the	satisfaction	of	Visual	Arts,	in	its	sole	and	
absolute	discretion,	may	be	disqualified	from	the	Contest	and	will	not	be	eligible	to	win	a	Prize.		In	that	case,	
Visual	Arts	reserves	on	behalf	of	the	Selection	Committee	the	right	to	conduct	a	reselection	of	a	Selected	
Contestant	by	means	of	a	further	evalua
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Visual	Arts	reserves	the	right,	in	its	sole	and	absolute	discretion,	and	without	prior	notice,	to	adjust	any	of	
the	dates	and/or	timeframes	stipulated	in	these	Rules,	to	the	extent	necessary,	for	purposes	of	verifying	
compliance	by	any	Contestant,	or	Submission	with	these	Rules,	or	as	a	result	of	technical	problems,	or	in	
light	of	any	other	circumstances	which,	in	the	opinion	of	Visual	Arts,	in	its	sole	and	absolute	discretion,	
affect	the	proper	administration	of	the	Contest	as	contemplated	in	these	Rules.		
	
7.6	Release	and	Exclusion	of	Liability.	By	entering	or	attempting	to	enter	the	Contest,	each	Contestant	
and/or	purported	contestant	agrees	to	release,	discharge,	and	forever	hold	harmless	Visual	Arts	and	the	
Sponsor,	and	their	respective	officers,	directors,	employees,		agents	and	other	representatives	(collectively,	
the	“Releasees”)	from	any	and	all	claims,	actions,	damages,	demands,	manner	of	actions,	causes	of	action,	
suits,	debts,	duties,	accounts,	bonds,	covenants,	warranties,	indemnities,	claims	over,	contracts	and	
liabilities	of	whatever	nature	or	kind	arising	out	of,	or	in	connection	with	the	Contestant’s	participation	or	
attempted	participation	in	the	Contest,	compliance	or	non-compliance	with	these	Rules	and	acceptance,	use	
or	misuse	of	a	Prize.	The	Releasees	will	not	be	responsible	for	any	lost,	incomplete,	late	or	misdirected	
Submission	or	for	any	failure	of	the	Contest	website	during	the	Contest	Period,	or	for	any	technical	
malfunction	or	other	problems	with,	any	telephone	network	or	lines,	computer	on-line	systems,	servers,	




