


1. Identify and delineate theoretical terms, concepts, and philosophies related to sport 
marketing. (Knowledge) 

2. Compare and contrast theoretical approaches to sport marketing. (Analysis) 
3. Synthesize research and theoretical knowledge as it relates to a particular research 

topic. (Comprehension) 
4. Develop skills in writing research papers and presentations pertaining to each student’s 

particular area of interest (Application) 
5. 



Consideration Request Form” found online or in the Kinesiology Undergraduate Office” for ALL 
such accommodation requests must be submitted into the appropriate Academic Counselling 
office of 



7. Classroom Behaviour: Class will begin promptly at the time specified at the top of page one 


